Glad® Joins Forces with Wonder Claw™
By Gina Kish

| Lion’s Share Entertainment/Sell-A-Vision, the
i infomercial company at Universal Studios, in Orlando,
% Florida, was thrilled to receive the news that Glad®, a
> division of Clorox® which is found in most grocery
stores, is releasing a brand new product this summer,
& \\onder Claw™.

Wonder Claw™ is an amazingly versatile home
B and garden tool that can be used for both indoors and
outdoors use. Glad® Force Flex® offer a never-seen

§ before trash bag that stretches and bends to prevent rips
B and tears. Force Flex® bags coincide with the
convenience of the multipurpose use of Wonder

® Claw™, and together the two will prove to be popular
among the common consumer.

Glad® will also be including samples of their new bags
in the first 100,000 purchases of Wonder Claw™, along with a coupon good towards
your next purchase. This is big news for everyone involved with Wonder Claw™ since
Glad® has made it clear that when this venture is proven to be a successful one, they
will fund more bags with the purchase of Wonder Claw™. Wonder Claw™ is a
remarkably universal indoor and outdoor tool that makes big tasks into small chores
with ease.

For more information, and a free DVD info kit, about Lion’s Share
Entertainment and how they take products to market using infomercials, call 407-224-
6431, or visit them online at www.lions-share-ent.com.

© 2006, Lion’s Share Entertainment, Inc.



