China Comes to Lion’s Share Entertainment at Universal Studios

Last week, two Chinese representatives - Mr. See Yin Lam of Global Manufacturing, Hong Kong, and
Mr. Li Min Zhao of Bestsky Manufacturing, China, came to the United States to meet with executives
from Lion’s Share Entertainment, the infomercial and product development company at Universal
Studios.

The two men were here from China to discuss the manufacturing of upcoming products to be released
by Lion’s Share’s infomercial division: Sell-A-Vision. Rick Austin, Gary Neumann and Steven Erick,
of Lion’s Share, Frank Keeler of Innovations Mechanical Design, and Julia Hill of Global

Manufacturing’s United States division were on hand to welcome them to our country, and give them a

tour of the studio.

Mr. Zhao and Mr. Lam, came to the
United States to meet with their more
important manufacturing clients. Because
Lion’s Share has garnered international
attention with their upcoming products, the
two men decided to travel to America to
discuss them in person.

They came to speak about the

UniversiTable - a new customizable table

) ) ) ) system - OnTray - a new automobile
From left to right: Rick Austin, Gary Neumann, and Steven Erick, of

Lion’s Share eqertainment/Sell—A—Vision, Frank Kegler of Innovations product for people on the go - and the
Mechanical Design, Julia Hill of Global Manufacturing, USA, Mr. See
Yin Lam of Global Manufacturing HKG and Mr. Li Min Zhao of imminent release Of the Wonder Claw - a
Bestsky Manufacturing, China

revolutionary new home and garden tool,
which is poised to take the market by storm. Despite the language barrier, the two men became very
excited upon seeing the tool in action, as well as getting to handle it themselves.
They also sat down with Lion’s Share’s engineer, Frank Keeler, in order to work out the best way to
create tooling for all the parts as well as product specifications for the Wonder Claw. They discussed
materials, plastics and colors and also made sure that the manufacturing company could handle the
estimated 55-60 thousand units that the Wonder Claw is predicted to sell each month. After the
meeting, they were taken to the award winning Mythos restaurant at Universal, in order to seal the deal.
For more information, and a free DVD info kit, about Lion’s Share Entertainment and how they take
products to market using infomercials, call 407-224-6431, or visit them on the web at www.lions-share-

ent.com.



